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Social Media for Attraction Providers



Welcome

Become a Marketing 
Detective 

Introduce the person sat next 
to you …
What does this person sell?
What can you buy from them?



Do people know what 
you SELL?
Do people know who 
you are?



Get to know your audience …
People buy from people
To buy from you they need to 
KNOW, LIKE & Trust YOU



What do you want to happen?

What is SEO?
Search Engine Optimisation 



We GOOGLE it …



You are a publisher

Online is now your 
magazine



You need a strategy
for Social Media 



What do you want to happen?

✓ Spending time online
✓ What do you want to happen ….
✓ What would be a WIN 

Write 3 WINS



• Address seasonality
• Change customer demographic
• Sell more
• New booking
• Loyalty and returning customers
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Who are you posting to?

How to …Viewer …

WEBSITE – WEBSITE - WEBSITE

Which social platform should I be using?

EMAIL 
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You are in the right place

Sports Journalist AcademicsAgriculture Entertainment Hospitality

Which social platform should I be using?



Package your services 



TOP Gift for 2020 …

Memories



TOP Gift for 2020 …

Sell memories 
Emotions sell 
…



What content to 
share 



Who is your ideal customer?

✓Start with a name

✓Age

✓Where they live

✓Are they bringing a family

✓What type of holiday 

✓How long do they have

✓Problems and fears related 
to a holiday in the Isle of 
Man



You are posting 

ONLY to them   

Now imagine 



Repurposing content … 



Facebook post
Facebook advert
Video 
Instagram post 
Instagram story 
Tweet
YouTube video
Radio interview

Podcast
Blog post
Press release 
Poster
Postcards
Website
Other peoples 
audiences 

Content everywhere … 

Collaboration
TripAdvisor 
Guest book
Pinterest



✓ TripAdvisor reviews
✓ Taken from visitors book 
✓ Video testimonials – Facebook/YouTube/ Website
✓ From social media – screenshot add to highlights 

Repurpose Testimonials 



Understanding what 
ALL social media 
wants



Why is this important

✓ All social media makes changes and we need to 
keep up

✓ Working with Facebook rather than against it 
✓ Believe it or not these change will actually help 

you 



Why is this important

What is an algorithm?

You need to train 
your algorithm 



Fooling someone into interaction to 
get more reach is a NO GO!



So how do we get 

Social Media to love
you



Work the algorithm





Triggers which determine your reach

✓ Average time 

spent on content

✓ Person sharing a 

link on messenger 

✓ Multiple replies 

✓ Overall 

conversation 

✓ Time of posting

✓ Type of post

✓ How informative the 

post is  



✓Gives you far greater reach
✓Saves £££ on adverting
✓Builds real relationships
✓ It makes social media more enjoyable for everyone
✓Ultimately leads to more customers

Why is this important



So what now …
You don’t need a huge audience …
You need an engaged audience.

Unless your aim is to become a social media influencer



The Big three



Number 1

Produce great content 
and be helpful



Number 2

Be consistent



Consider your social media 
as a community

Number 3



What is 
a community?



Conversation …



Two-way …



Solving a problem …



▪Reply and be seen to care

▪Stand out from the crowd – reply to 
question with a video in the comments 

▪Send an audio message 

Customer relations …



Event Timeline



Not in isolation 
This is a journey 

Content before during and after the event 

Before During After



Collaboration

Become a Marketing 
Detective 

Competition 
isn’t always a 
threat



• Interview others 
• Write blogs about others – Link backs are great 

for SEO 
• Videos and joint ventures – can cut costs
• Referral schemes 

How can you collaborate   



• Coupons and discounts 
• Share others content – photographers / 

attraction providers / restaurants / taxi 
companies

How can you collaborate   



How can you 
collaborate   



What others say  



✓ TripAdvisor reviews
✓ Taken from visitors book 
✓ Video testimonials – Facebook/YouTube/ Website
✓ From social media – screenshot add to highlights 

Repurpose Testimonials 



Aspirational content 



What would you post?
What medium would you use?
What would be the message?

A place you would like to be in winter   



Content for this couple?



Content for this family?



Real Engagement  …
Comes from video



Why Video
60% more 
engagement and 
reach with video



Creating video doesn’t have to be 
a nightmare 

Start small 
Embrace raw
Don’t look for perfection 



✓Not a nice to have – It’s a MUST have
✓What social wants, because it’s what the audience 

wants
✓What the algorithms love

Why is this important



Adding you video to 
your social 
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LinkedIn Video upload and Live
Twitter Video upload and Live
Instagram In your grid – stories – IGTV and LIVE
Facebook Video upload, Live and Stories 

Watch Party 
YouTube Video upload and Live
Comments – Replies – Messenger 

Which social platform should I be using?

Where will I put my video
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Record on mobile – upload directly
Use GoPro – break into smaller 
Interview or record others
Voice over video 
Use a mobile APP – create a short film 

Which social platform should I be using?

Where will I put my video
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LIVE Video  

Which social platform should I be using?



61 Which social platform should I be using?

Practice going LIVE 
on your personal 
page 

Set your post to 
‘ONLY ME’



Make a video with an App 



Make a video with an App 



Stories  



So Instagram is…
Made up of 5 elements 

1. Stories
2. Highlights
3. Live
4. IGTV – Instagram TV
5. The Grid 



Document your 
day, 

humanise your 
business

Stories …



humanise your business

Stories document your day
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Stories 
allow you 
to be 
amazingly 

creative



Your turn …
Write 3 ideas for 
stories for your ideal 
customer



Highlights 
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75 How to Bring your Social Media to Life

Days Out  -
Highlight





This is a journey 
Very few attraction 
providers are featured 
under 

Things to do Isle of Man 



This is a journey 

Too specific a location?



This is a journey 

Isle of Man is a small 
enough search term?



This is a journey 

Complete your 
profile – Give the 
search engines 
something to work 
with!!



You are most likely to 
be discovered on 



Why YouTube



It’s an OPEN goal     



What content are 
you going to create



Tips for production 



Recording the video 

✓ Keep the intro short 
✓ The HOOK within the first 5 seconds – what is the 

video about
✓ Use a card to reference another video 



Each video needs    

✓ Focus on the title
✓ A good thumbnail 
✓ A good description – organic keywords
✓ Links to other videos



Each video needs    



When you are 
recording a video  



Each video needs    

✓ Plan your video in advance
✓ Think how will you get your message across in the 

quickest period of time
✓ Edit for retention 
✓ Pattern interrupts 



91 Essential Facebook for Tourism

What is a hashtag 

and how do we use it?
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93 Essential Facebook for Tourism

Trending



94 Essential Facebook for Tourism



95 Essential Facebook for Tourism



96 Essential Facebook for Tourism

We can increase the share of 

voice on the Isle of Man

SIMPLY by raising our voices 

with positive message & 

images
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#IOMstory

#IsleOfMan

#IOM

#Visitisleofman

@visitisleofman

@BiosphereIOM

@ourislandim

Essential Facebook for Tourism
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#IOMstory

#IsleOfMan

#IOM

#Visitisleofman

@visitisleofman

@BiosphereIOM

@ourislandim

Essential Facebook for Tourism



Make your content count

So What 



• Out & about
• Eating out
• Things to do
• Family fun
• Seasons 

Create content categories 



• Spotlight – a guest/review/
• Announcement – new room/special rate
• Education – inform /explain
• Behind the scenes – the people /the faces

Types of posts 



• Video with a teaser – send them to your 
website

• Step-by-step – a guide to
• Inspirational / aspirational – a place you want 

to be

Types of posts 



• 5 Reasons why
• 3 Underrated gems
• 8 Best walks
• 10 Pictures of what it’s really like …
• A cottage for all seasons 



• Great places to eat
• 3 Things you should know before visiting 
• Isle of Man in autumn
• 5 Family adventures 
• 5 Ways to explore  
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Social Media for Attraction Providers


